Hello !

I Casio Rebranded

This is a Student Project, It is for
Academic Purposes only. It is not
intended to represent or replace
Casio in anyway.




Brand History

Founding of
Kashio Seisakujo

Tadao Kashio founded the
company and created the
Yubiwa Pipe, a ring that
allowed smokers to smoke
efficiently while working
with their hands.

1946
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Release of the Casio 14-A

The company released

the 14-A, the first compact
electric calculator, which
successfully replaced me-
chanical gears with electri-
cal relays for faster, quieter
digital logic.

The Casio Mini

The Casio Mini made
advanced computation
affordable for individuals,
selling millions and effec-
tively democratizing the
power of math for students
and the public.

1972

The Casiotron (QWO02)

Casio introduced the
Casiotron, the first digital
watch featuring an auto-
matic calendar, treating
timepieces as functional
information devices rather
than just ornamental luxu-
ry jewelry.

The Casiotone 201

The Casiotone 201 democ-
ratized musical expression
by offering affordable syn-
thesis to amateurs, eventu-
ally influencing global pop,
hip-hop, and indie music
genres significantly.

1980

The Casio F-91W

The F-91W was released
as a reliable, inexpensive
digital watch that became
a global icon, worn by peo-
ple across all social and
economic backgrounds.

The QV-10 Digital Camera

Casio debuted the QV-10,
the first consumer digital
camera with a rear LCD
screen, fundamentally
changing photography by
enabling instant image
review and selfies.

1995

50th Anniversary (TRN-50)

The TRN-50 release cele-
brated fifty years of watch-
making by blending original
digital aesthetics with solar
power and Bluetooth tech-
nology for a new era.



Our Mission

Casio exists to place
tools In everyone’s hands
that inspire creativity,
delivers real utility, and
supports user for a life-
time of meaningful work.

Brand Keywords

CREATIVE
UTILITY
MEANINGFUL




The Connected Skeptic

The Disciplined Minimalist
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Brand Visualization

The grid serves as a framework for engineered
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fthe updated brand mission.
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Identity Development

A collection of refined that were made in logo
development process for the rebrand. Each
sketch was refined after a diverse exploration.
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The Story of
the New Logo

CIRCLE - SYMBOLIZES UNITY TRIANGLE - CONVEYS UTILITY C FOR CASIO and Creativity.



[ The Casio logo is clean, balanced,
e I n a and easy to recognize. Its simple
geometric structure reflects clarity

and precision.
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The Word Mark

ca=o CC

The Brand Mark

The Icon



The new Casio icon is created by subtract- The new Casio wordmark is built using a
O g O ing a triangle—representing utility and modular geometric system. Simple shapes

Anatomy

direction—from a circle, leaving behind a and consistent strokes create a clean,
form that suggests the letter “C.” balanced form that reflects precision, clarity,
and a strong digital character.




 Logo
Variations




Sizing

and Scale

Different circumstances call
for different logos. This chart
should help you navigate
when it is appropriate to use
which one. The chart opti-
mizes visibility and legibility
at all size levels.

Signature Icon Wordmark
Above 1 inch
O C cA=o
(anom— (@)
1 Inch
O ‘ > C c/=io
CAAsSIO
1/2 Inch
/ ‘ > C c/=io
CAAs=SIO
1/4 inch
O

Below 1/4 inch

Clear Space

Leave enough space around
the logo so it stays clear and
easy to see.



Colors
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RGB: 200/ 16 / 46 RGB:21/34 /74
CMYK:0/92/ 77/ 22 CMYK:72/54/0/ 71
Pantone: 186 C Pantone: 2767 C

RGB: 16 /24 / 32 RGB:214 /209 / 195 RGB:43 /82 /52
CMYK:50/25/0/87 CMYK:0/2/9/ 16 CMYK:48/0/37 /68
Pantone: Black 6 C Pantone: Warm Gray 2 C Pantone: 5535 C




Business System
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Graphic Designer

May 2, 2026

Dear Mr. D'souza,

Thank you for your interest in Casio and for taking the time to learn mere about our business. As CEOQ, | am pleased to share
why | believe Casio continues 1o represent enduring value, global relevance, and meaningful long-term opportunity. For
decades, Casio has built its reputation on a clear and resilient foundation: practical innovation, trusted quality, and strong
brand recognition across multiple product categories. Our business has evolved by consistently creating ucts that
combine functionality, durability, and accessible design. From timepieces and calculators 1o musi

technologies, Casio has established a presence in the daily lives of customers around the world

Casio
6-2, Hon-machi 1-chome,
Shibuya-ku Tokyo, Jay

The value of our business lies not only in the strength of our products, but also in the tru we earned over generations.

operate with a di ed approach to product development and brand, allowing us to maintain customer loyalty while ac
to changing consumer needs. This balance of heritage and innovation has enabled Casio to remain competitive

global market. Qur portfolio is diversified, which gives our business resilience. We serve consumers, students,
professionals, musicians, and commercial users across many regions. This breadth supports stability while also creating

opportunities for growth through new technologies, strategic partnerships, and continued expansi i ot biecnten
1556 Eddy St.

San Francisco, CA, 94109
UsA

and affordability matter most.

Justas important, Casio’s brand stands for consistency and purpose. We understand that investo
recognizable identity, operational discipline, and the capacity to ¢ long-term value. We believe Casio offers exactly that
Qur commitment is to continue strengthening our core businesses while investing thoughtiully in future-facing opportuniti

C_ It

casio.com f

user.support
@casio.com

formandfunction.net




Creativity

Meaning

Utility

Interval — PRO-01

Swatch Kit — PRO-02

Lumen — PRO-03

Making Foundations — EDU-01
Instrument Study Program — EDU-02
Residency in Practice — EDU-03

Open Make — EVN-0O1

Build Discourse — EVN-02
Exchange Floor — EVN-03

Casio GROUND— SUB-01

Casio SEAM — SUB-02

Casio CAST — SUB-03

Casio x MUJI —COL-01

Casio x MIT Media Lab — COL-02

Casio x Samsung — COL-03
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Build Discourse- evn o2
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Measure- COL_03 - Samsung x Casio
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Our
Guides

e

VISUAL
STANDARDS
GUIDE

VISUAL
DEVELOPMENT
GUIDE

VISUAL
STRATEGY
GUIDE
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Strategy
Guide




Development
Guide

The Brand

The Exploration

Brand Phrases

Casio exists to place
tools in everyone’s hands
that inspire creativity,
delivers real utility, and
are built to last a lifetime
of meaningful work.

Our Mission

The Final Logo Logo Variations
Black and White Black and Whito

CAA=SIO
b C c/A=io




Standards
Guide

Why the

Rebrand ?

" The Final
Logo
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i Typographic
Overview
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Creativity Utility Meaning

Tools that Inspire

Home

exists to place tools in
that inspire
Creative
Meaningful

Utility

Casio
everyone's hands
creativity, delivers real utility

and lasts a lifetime of
meaningful work.
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The New
Webiste




Thank
You

Visit Our Website:

This is a Student Project, It is for
Academic Purposes only. It is not
intended to represent or replace
Casio in anyway.



